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A business involves the exchange of 
goods and services. It is the practice  
of making a living that includes 
merchandising, trading, ecommerce, 
and much more. Has it occurred to you 
that diabetes is not only a chronic 
disease but a business as well? 

Registered dietitian nutritionists (RDNs) 
counsel, advise, and educate clients 
(consumers/people with diabetes, other 
health care professionals, students, and 
those in the diabetes industry) on a daily 
basis. RDNs chose to make a living for 
themselves and their families by 
providing diabetes and medical nutrition 
therapy (MNT) knowledge and expertise. 
An important component of this decision 
is the passion that RDNs have for the role 
of MNT in the overall management of 
diabetes and the value of diabetes self-
management education (DSME). The 
ultimate goal for their clients is 
multifaceted: to help people with 
diabetes learn how to live their lives to 
the fullest, to educate other health care 
professionals in how to help consumers 
accomplish their own goals, and to 
assure that industry clients have the 
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most appropriate and current guidance 
on diabetes management to create and 
provide the best possible products for 
successful management of diabetes. This 
“business” can be in a traditional health 
care facility or may be specifically created 
in the vast economic world of nutrition 
and diabetes. We can aptly conclude that 
diabetes and business go hand-in-hand. 

As coeditors of this issue, our combined 
experience in “the business of diabetes” 
began with traditional hospital-based 
clinical dietetics, but the trajectory of 
our careers took different paths. For Lee, 
it traveled through corporate wellness, 
long-term care, private practice 
(diabetes and eating disorders), and 
business consulting, an early version of 
the “gig” economy. Equally devoted to 
advocating for insurance 
reimbursement and RDN legislation, the 
business of diabetes/dietetics has 
always been at the forefront of her 
professional growth. Karen worked as 
an endocrinology practice dietitian  
and diabetes clinical research study 
coordinator for ten years. She then 
spent nearly two decades in the 
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MISSION
Empowering DCE members to 
be leaders in food, nutrition, and 
diabetes care and prevention.

VISION
Optimizing the health of people 
impacted by diabetes using food, 
nutrition, and self-management 
education. 
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industry before returning to the 
clinical setting as a program manager 
of a hospital-based outpatient 
diabetes center. She also created an 
ADA recognized education program 
and now serves as a consultant and 
private practice. Karen authored/
coauthored several books published 
by the ADA. Volunteering for and 
elected to leadership positions with 
national organizations (ADA, National 
Certification Board for Diabetes 
Diabetes Educators) led to exciting 
networking opportunities with 
diabetes experts, researchers, 
business leaders, and legislators. With 
this issue of On the Cutting Edge, we 
were fortunate to work with a 
number of business-savvy dietitians 
who were eager to share their 
wisdom and insight for this exciting 
issue. We hope to inspire you to 
expand your horizons and perhaps 
set new personal and professional 
goals as you learn more about “the 
business of diabetes” from our 
esteemed colleagues.

Mary Ann Hodorowicz, MBA, RDN, CDE, 
CEC, a nationally recognized MNT and 
DSME reimbursement “guru,” wrote the 
first article about the importance of 
having a plan and the pros and cons of 
creating a new business. You’ll find her 
second contribution to this topic, a 
reference chart on MNT and DSME 
benefit coverage, easy to understand 
and very helpful. 

Jennifer Dyson, MS, RD, LD, CDE, and 
Shreya Parikh, MD, share insights 
about their successful private 
practice experience. Their wisdom 
and experience may inspire you to 
consider a similar venture. 

Suzanne Magnotta, MS, RD, CDE, and 
Molly Biehl, RDN, LDN, CDE, present 
their successful DSME business 
model. Their story focuses on the 
sustainability of their practice, i.e., 
their business. Suzanne and Molly do 
a great job in describing their success 
and the resources needed to support 
a viable program.

Melissa Joy Dobbins, MS, RDN, CDE, 
explores branding. What is your 
brand? How can RDNs effectively  
use their individual brands to create 
niches for their services and inspire 
clients and health care professionals 
with their messages? Melissa 
describes her path to finding her 
unique brand that should encourage 
other dietitians to do the same.

Rebecca Sulik, RDN, LD, CDE, and 
Sharon Hull, MD, MPH, provide a 
compelling discussion about how 
dietitians can demonstrate their 
value. Their case for presenting 
outcomes and how RDNs can apply 
this tactic to help persuade payers to 
recognize and value our services is 
most enlightening. 
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nutrition, and diabetes experts

GOAL 2: DCE members optimize the health of individuals and 
populations impacted by diabetes 

GOAL 3: Membership and prospective members view DCE as vital 
to professional success
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Annette Maggi, MS, RDN, LD, FAND, 
may change your view of the world of 
supermarkets. What better venue to 
educate consumers than at the point 
of purchase! Annette demonstrates 
how the supermarket is the perfect 
spot for dietitians to market their 
services, educate the consumer with 
sound nutrition advice, and network 
with pharmacists. 

Lorena Drago, MS, RD, CDN, CDE, 
examines the interesting idea of 
writing for profit. How many articles, 
posters, lectures, and other materials 
have dietitians produced over the 
years pro bono? Too many to count? 
Lorena provides valuable guidance 
for obtaining monetary rewards for 
your writing efforts. 

Hope Warshaw, MMSc, RD, CDE,  
BC-ADM, discusses the gig economy. 
What exactly is this? Are you part  
of it? Hope has vast experience  
as a career participant of the gig 
economy, and she shares her 
expertise and encouragement on 
how you also can become active in 
this growing business. 

Finally, we provide personal quotes 
and tips from dietitians who 
successfully transitioned from clinical 
settings to positions in industry. Their 
tidbits of wisdom provide invaluable 
practical information about the 
benefits and challenges of making  
a major career change.

The creation of this issue on a  
very timely topic was personally 
rewarding and educational for us 
both. We would like to acknowledge 
and thank Mary Lou Perry, MS, RDN, 
CDE, OTCE Editor, for her guidance in 
creating this issue. We also thank and 
appreciate the authors and reviewers 
who willingly shared their time and 
expertise in contributing to this 
important topic. Diabetes is a 
business that is in a constant state of 
flux due to health care changes, the 
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political landscape, and the economy. 
RDNs should be acutely aware of  
and challenged by the evolving 
marketplace in which our clients 
(individual or corporate) function. 

Our desire is for all of you, the 
readers, to use the ideas in this issue 
to help reinforce, improve, or create 
YOUR business of diabetes. 


